
GENERAL ADVERTISING POLICY
A.)  The newspaper will make every effort to accommodate advertising position requests; but does not guarantee positioning. Priority positioning is given to Advertisers committing to a 25% 

position premium.

B.)  The Spokesman-Review reserves the right to reject an Advertiser’s order. Only actual publication of an advertisement constitutes final acceptance.

C.)  Reimbursement is available for the space occupied by an error if the newspaper is solely responsible for the mistake.  
The Spokesman-Review is not liable for consequential damages arising from errors or omissions within an advertisement or failure to publish an advertisement as scheduled.

D.)  The Advertiser agrees to protect and indemnify The Spokesman-Review and to hold it harmless from all liability, loss or expense, including reasonable attorney’s fees, arising from the 
insertion or publication of the Advertiser’s advertisements or preprints. This applies, but is not limited to, claims of alleged libel, unfair competition or trade practice, infringement of 
copyright, trademarks, trade names or patents, violation of rights of privacy or other proprietary rights.

E.)  Any advertisement designed to resemble a news story must include the word “Advertisement” at its top. Type fonts identical to those used by The Spokesman-Review’s Editorial 
department are not permitted in such advertising.

F.)   All Advertising agreements are based on the rates the advertiser earns by performing to the terms of their agreement. Advertising agreements  
          may be based on the advertisers’ commitment to a variety of variables, including expenditure, frequency, product usage, and audience  
          percentages. Advertisers who exceed their commitments may earn a lower rate and advertisers who fall short of their commitments may be 
          re-rated to the pricing their performance actually earned.

G.)  The start date of your agreement will correspond with the first day of the month that the agreement is received. 

Agency Discount
A discount, in lieu of commissions, is available to eligible local advertising agencies. Call your Multimedia Sales Executive for details.

 Terms of Payment
    Accounts are due and payable when billed, unless other credit terms are established by an Advertiser with our credit department. If an account becomes delinquent The Spokesman-Review may 

opt to: Refuse further advertising, require advance payment or cancel the signed contract without notice. In case of delinquency all charges for advertising published becomes due and payable at 
the rate earned according to the newspaper’s schedule of rates. The newspaper does not recognize failure to receive proof copies (tearsheets) as a valid reason for withholding payment.

ADVERTISING RATE GUIDELINES
The Spokesman-Review’s policy in determining the type of rate program an ad will fall under is based on several factors including: the advertisement itself, the type of business that is 

advertising, who the goods and or services are offered to, and if the advertiser’s permanent business location is within our retail market area.  

 Retail 
 Advertisers with headquarters or retail outlets within Washington, Idaho, Oregon and Montana that sell goods and/or services directly to consumers, from permanent business locations, shall be 
offered the retail advertising rate.  Retail rates are also extended to city and county governments, schools and hospitals within the retail rate area.

 National 
 The national rate is offered to manufactures, wholesalers, distributors, utilities, media, federal government, business to business, other retailers located outside the four state area described above 
and non-retailers. Ads receiving these rates sometimes direct consumers to retail locations where their products or services can be purchased.

 Political/Advocacy Advertising
 The term “political or public issues advertising” includes advertising pertaining to candidates for public office, initiatives, referenda, bond authorizations, school-site elections, management/
union debates, etc., and any public issue advertising designed to influence the attitude of the general public or government officials.

Political advertising is accepted for publication upon adherence to certain policies. 
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Charity Advertising
 Please remember the ad determines the rates not the advertiser. This reduced rate (Not For -Profit Rate) allows organizations to publicize their cause or event and gain greater support 
through our newspaper audience or their organization’s status. To qualify for the “Not -For Profit” rate, organizations must meet all of the following guidelines (not just the “not for profit” 
organization status):

The organization must have a documented 501 (c) (3, 4 or 7)”Not-For-Profit status.

The organization must not be an agency of the federal, state or local government.

 The organization’s primary source of revenue must be derived from donations, dues, and ticket or gate sales and must not charge fees for services rendered, i.e. tuition or medical expense.

The organization’s primary source of revenue must not be derived from gambling. 

The products or services of the not-for-profit business must not compete with for-profit organizations.

Recruitment advertising does not qualify for not-for-profit rates.

MISCELLANEOUS
Color Illustrations of United States Currency 

(Authority: 18 U.S.C. 504; Treasury Directive Number 15-56, 58 FR 48539 (September 16, 1993))

411.1 Color Illustration authorized.

 (a)  Notwithstanding any provisions of chapter 25 Title 18 of the U.S. Code, authority is hereby given for the printing, publishing or importation, or the making or importation of the necessary 
plates or items for such printing or publishing, of color illustrations of U.S. currency provided that:

The illustration be of a size less than three-fourths or more than one and one-half, in linear dimension, of each part of any matter so illustrated.

The illustration be one-sided; and

(b) [Reserved] 

 All negatives, plates, positives, digitized storage medium, graphic files, magnetic medium, optical storage devices, and any other used in the marketing of the illustration that contain an 
image or the illustration or any part of thereof shall be destroyed and/or deleted or erased after their final use in accordance with this section.

Use of US or State Flag in Advertising
 The Spokesman-Review exercises diligence in preserving respect and reverence for the US Flag and state flags.  Therefore exact replicas of the US or state flags, when the flags are displayed 
in their entirety, are not to be used in advertising.  A simulation of the flag, when it is not an exact replica, may be used in some circumstances. 

A simulation may appear in an advertisement:

1.  When the flag is used for the pure expression of patriotism or sentiment relating to a major public event.

2.  When the flag itself is being sold or gifted and the offer is well explained in the advertising copy.

 There may be no call for action in the portion of an advertisement displaying the flag.  The flag is not to be used to decorate the portion  
of an advertisement with offerings of merchandise or services.

Tobacco Advertising
 National brand-oriented tobacco advertising is not accepted. We will continue to accept tobacco ads included in National free-standing inserts  
and local price-point advertising. 

For more information please contact your  
Multimedia Sales Executive  

or visit www.spokesman.com/advertising
Spokane 509-459-5095 

Marijuana Advertising
     Marijuana advertising is accepted. Some restrictions apply.
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M’s bounce back with win B5 ‘Black dog’ theory tested D1

SANDPOINT – Ten days and 449 miles

ago, I loaded my bike with bags and gear at

the Anacortes Ferry Terminal, steeling

myself to ride across the state to Sandpoint.

My mind was clogged with misgivings,

fears that my legs weren’t up for the

journey. Or worse, that my backbone – the

figurative one – wasn’t. 
That’s when two women rode by me,

their bikes packed tall and wide. 

“We’re going to Maine,” they yelled. This

was no boast, just an excited statement of

fact, and it had the effect of making my

statewide trip seem not so hard after all. 

Today, on my last day of riding, I woke

with no worries. The wind was at my back,

Lake Pend Oreille beckoned and there was

a chance I’d meet again some of the bike

travelers I’d met along the way. I told them

all to lunch at Joel’s, a burrito shop in

Sandpoint. That’s where I’d find them. 

Aside from the distance, the hills, the

headwinds and the heat, there was always

one constant on my trip across Washington

on U.S. Bicycle Route 10 that kept me

moving – my eyes searching the horizon.

The people.
On my first day, those two Maine-bound

women kicked me off my scared perch, and

though I never saw them again, their

exuberance stayed with me. Every person 

TOUR DESHAIS

Reporting along Washington’s newest bike route

DAN PELLE danp@spokesman.com

Nick Deshais takes in the moment Friday on Bridge Street as he finishes his cross-state bicycle ride from Anacortes, Wash., to Sandpoint.

A STORY RIDDEN
Friends made, camaraderie found and a new tale to tell

By Nicholas Deshais

See DESHAIS, A7

mollyq@spokesman.com
MOLLY QUINN

Elevation gain/loss

1,000

0

2,000

3,000

4,000

5,000

6,000 feet

61
miles

38
miles

63
miles

63
miles

40
miles

57
miles

41
miles

51
miles

Rockport Sandpoint

Anacortes

SOURCE: Adventure Cycling Association 

Colonial
Creek 
Campground

Winthrop Tonasket Republic Colville Ione

Newport
to Sandpoint

DAY 9 - 
FRI., 
JUNE 19

Newport

35
miles

N

90

90
5

97

2

U.S. Bicycle Route 10

WA S H I N G T O N

I D A H O

Seattle

Anacortes

B . C .

Spokane
Coeur
d’Alene

Anacortes

Rockport

Winthrop

Tonasket

Colville

0

miles

20

395

21

20

Seattle

Newport to 
Sandpoint

35 miles

OLYMPIA – Gov. Jay

Inslee and legislative

leaders seemed to con-

cur Friday that they are

closing in on an agree-

ment on the 2015-17 state

budget, something that 

has eluded them for 155

days.
But they didn’t com-

pletely agree on how

close, or the components

of that agreement.
In a series of news con-

ferences, Inslee and lead-

ers of both chambers

from both parties said

they are optimistic an op-

erating budget could be

passed in time to avoid a

partial government shut-

down. That prospect ex-

ists if the state enters its

new fiscal year on July 1

without authorizing

spending for many pro-

grams and salaries.
“There is no reason –

zero – why we can’t have

a budget done in one

week,” Inslee said. 
Both sides had moved

toward a “middle

ground,” he said, alth-

ough he thought Demo-

crats who control the

House have made signifi-

cant movements in re-

ducing spending and

dropping proposals for

new taxes, including a

capital gains tax on high-

income residents. Repub-

licans who control the

Senate have moved

somewhat less, the go-

vernor said, but enough

that a “framework” is

emerging in which both

sides could have “big pol-

icy wins” in the final bud-

get.
To do that, Inslee said,

legislators will have to

agree to close some tax

exemptions and come up

with $300 million or so to

close a gap between the

levels in the rival spend-

ing plans.
House Majority Leader

Pat Sullivan, of Coving-

ton, said House Demo-

crats have agreed to take

the capital gains tax off

the table if the Senate Re-

publicans agree to close

some tax exemptions or

“loopholes.” He wouldn’t

specify which ones, but

added, “We have a list of 

Sides
report
budget
progress
Democrats moving

more than GOP,

Gov. Inslee says

By Jim Camden
jimc@spokesman.com,

(509) 879-7461

See BUDGET, A4

NORTH CHARLESTON,

S.C. – In an extraordinary

emotional display of raw

pain and grace, the relatives

of those slain in a shooting at

a historic black church con-

fronted suspected killer 

Dylann Roof in court on Fri-

day. Through tears, some

reached for forgiveness.
“We welcomed you Wed-

nesday night in our Bible

study with open arms,” said

Felecia Sanders, who sur-

vived the attack at the Ema-

nuel African Methodist

Episcopal Church, where

her son, Tywanza, died.

“You have killed some of the

most beautifulest people

that I know. Every fiber in

my body hurts ... and I’ll nev-

er be the same.”
“Tywanza Sanders was

my son, but Tywanza was

my hero,” she said. “May

God have mercy on you.”

Anthony Thompson, the 

Charleston families face
accused killer in court

By Joseph Tanfani 

and Richard A. Serrano

Tribune News Service

See FAMILIES, A4

has been a distraction from the work of the

NAACP, she said. 
“We want the focus back on the issues at

hand,” she said. “For us, it’s not about Rachel,

it’s about the work. She will have to answer for

her own actions.”
In the interests of mending its relationship

with the community, the NAACP is inviting

the public to a special meeting at 7 p.m. June 29

called Community Conversation: Moving To-

wards Healing. The meeting will be at Holy

Temple Church of God in Christ, 806 W. In-

diana Ave. 
“We want to assure people that we stand for

integrity,” Quarles-Burnley said. “We’ve been

here for 95 years, and we will work together so

that the legacy will continue.”

Naima Quarles-Burnley, the new president

of the Spokane NAACP chapter, acknowl-

edged Friday that the community is hurt and

angry about the actions of the chapter’s former

president, Rachel Dolezal. 

Dolezal resigned as president and was re-

moved from Spokane’s Police Ombudsman

Commission this week after it became known

that she had been lying about her race for years

by pretending to be black.

“We cannot allow the actions of one individ-

ual to derail the work of many,” Quarles-Burn-

ley said. 
The public firestorm surrounding Dolezal

NAACP acknowledges fallout 
Dolezal’s actions shouldn’t derail group’s mission, new president says 

By Nina Culver
ninac@spokesman.com, (509) 459-5473

NAACP
leader
Naima

Quarles-
Burnley: 

“We cannot
allow the
actions of

one
individual to

derail the
work of
many.”

Prices good through June 26,
2015

“Your Spokane & Cheney

ACE Hardware Stores”

GIFTS FOR
DAD Multi-Position

Folding Chair
8405540

$2999 Craftsman®
6-Drawer
Ball-Bearing
Tool Chest
& Cabinet
2392082

$9999 Craftsman®
104 Pc.
Mechanic’s
Tool Set
2136984

$4999red hot buy
red hot buy

red hot buy

-
- A 1 Replate
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